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REIMAGINE THE NEW
EXPERIENCE TOGETHER

Embracing the New Definition of Pleasure
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Central Ayutthaya

Reaching New Areas

Central Group has been expanding its reach in destinations
throughout the country to provide new and varied experiences
and activities to local residents and tourists alike, so that those
in provincial centers will also be able to enjoy the best in shopping.

Central Ayutthaya
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CENTRALYD
HANTHABURN |

Central Chanthaburi

Mega Bangna
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Central Village

Extension of Formation

Create enchanting spaces and different areas of interest for
exploration. Stores with a significant outdoors element are
also being reimagined to visually charm and add activities
for residents and visitors.
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Porto De Phuket
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@ Central : The Original Store

Recall and Explore
the Memories

Central Group’s very first store has been renovated for visitors to
explore the past times and the origins of a group that began as
a small family enterprise in Bangkok 74 years ago, and which is now
Thailand’s biggest retailer. Modern concepts infused with original
displays have created in this modest shophouse a living museum
that contains cafés, a souvenir store and areas to surprise and delight.

Central : The Original Store



https://www.youtube.com/watch?v=soR9cgqYjjQ
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Fulfilling
Diverse
Lifestyles

Changing atmospheres within the malls
. | and developing different concepts for
Central Westgate the stores are all part of the overarching
concept of Central of Life, increasing
enjoyment and generating community
spirit.
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Centrol Embossy Central Eastville
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Common Ground Co-Working Space

Common Ground Co-Working Space
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Central Embassy
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Centara Mirage Beach Resort Dubai
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Centara Mirage Resort Mui Ne
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Centara Reserve Samui
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Centara Reserve Samui

Centara Reserve Samui

Embrace
the New Leisure

Hotels have long been an integral component
of Central Group, spreading new leisure
opportunities and experiences for domestic
and global travelers. Expansion worldwide of
the number of hotels and resorts continues,
the most recent including new destinations
across the continents.

Centara Reserve Samui



010

Escent Town Phitsanulok

New Ways
of Living

Developing and building residential properties
that enhance the lives of the residents begins
with quality architectural design, landscaping,
and interiors. Space, greenery and light all
play a natural part in the process, and to this
can be added the smart living features that
help make modern lives easy.
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Smart
Function

Smart
Innovation
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Smart
Technology

Smart Living
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Design
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Design
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Carsch-Haus Disseldorf

Kadewe
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Vienna Project

The Heart of Europe

Central Group’s presence in Europe continues to expand, Central
of Life now becoming a feature in European cities with the distinctive
appearance of the stores inside and out acting in alliance to release
yet more potential for global retailing.

Globus Zurich
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RINASCENTE

THE INSTANT MESSAGING SERVICE
FOR A LUXURY SHOPPING EXPERIENCE

ON DEMAND

YOU CAN TRY A NEW SHOPPING EXPERIENCE
WITH OUR ON DEMAND SERVICE RIGHT NOW

SEND US YOUR REQUESTS
THROUGH WHATSAPP ON +393440081600
OR VIA EMAIL ONDEMAND@RINASCENTE.IT
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DOWNLOAD ADD SNAP CHAT SHOP
Download WhatsApp Add our number Send a picture Define W“_h our personal shopper Purchase the product
on your smartphone, +393440081600 of your product details about payment and have it delivered
if you don't have it yet to your contacts with a description and delivery wherever you like

Rinascente




015

Hlum [Hlum

Borderless Shopping
on Demand

Shopping at international stores within Thailand is now available
with omnichannel services for customers to order and receive
products that can usually only be purchased overseas with
online services and personal assistance added to the contactless
features for safe and convenient shopping.
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Shop Online
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Chat & Shop Shop via Facebook
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CENTRAIL

ROBINSON

Personal Shopper

Omniservice
Experience

To reimagine for a better, easier, more convenient shopping
experience new way to shop such as Shop Online, Shop via
Facebook, Chat & Shop services and Click & Collect are
launched. Even greater with a range of provided services like
Personal Shopper, Call & Shop, or Shop & Drive-Thru to ensure
your seamless experience unlike never before.

Call & Shop

Call & Shop
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@ Central App: Sabai Shopper

All-New Shopping
Experience

Obtaining various privileges and services via apps and
payments that link to open enormous promotional potential
and provides even more for customers, while the e-wallet
feature, also offers personalized experiences to match
customers’ needs.
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BEST SELLERS

Central App: Sabai Shopper



https://www.youtube.com/watch?v=zH4WJfa5Gv4

The 1 Application

The 1 Application
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Cellreturn

Garmin

Taking Ultimate
Experiences
from Famous
Global Brands

World famous international products
and brands from fashion to gadgets
are available through retail outlets,
with new and stylish ideas to be
discovered within the stores and malls,
presenting an opportunity for customers
to continually be at the forefront with
changing global tastes and trends.




KIKO Milano




g22

‘/lfM -7 o > -3 " g / ! ' ;—S‘w'- a :
" 2 L) A N A

GO! Vietnam

A World of Flavors

Customers visiting stores find every kind of produce imaginable,
from every corner of the world, including fresh foodstuffs from
Thai farms, orchards, and fishing communities through to fruits,
vegetables, nuts, meat, seafood, and branded products brought
in from far-flung destinations to provide an extraordinary range
of global flavors.
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Kadewe Store Kasetheke Kadewe Store SanLucar
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FOOD |

HALL
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Central Food Hall Lad Prao

Central Food Hall James the Butcher Healthiful, The Crystal (Ekamia - Ramindra)

Central Food Hall Ham and Brie Central Food Hall Asian Flavours
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Alsterhaus Hamburg Globus Bern

Kadewe Berlin Oberpollinger Munich
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COAST Beach Club & Bistro Hua Hin

Dining Out on
Global Cuisines

Restaurants, cafés, bars, and malls
present a diversity of places to enjoy
a meal in a pleasant atmosphere,
with brand names and food styles
from across the world, and the latest
tastes in dishes and drinks continually
being added to ensure there is always
something new for customers to explore.
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Salad Factory Aree Soi 2 Food Park Robinson Lifestyle
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Arigato X Mister Donut

Transformation of Restaurants

New formatting across the entire spectrum of restaurants means that
menus have been revamped to add diversity, and that services have
been fully modernized to include cloud kitchen operation, self-collection,
kiosk and curbside ordering, and the use of serving robots to increase
convenience and safety.
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Auntie Anne’s and Mister Donut
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KFC Self Pick-up Service
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Eco-friendly Packaging

Sustainable
Development
for a Better World

The Central Group projects to drive
the vision of developing sustainability
throughout the organization. Supporting
agriculture and local products, creating
job opportunities, reducing landfill waste,
and promoting the circular economy,
and these and others are underway or are
being created to help solve social and
environmental problems for long-term
sustainable development.

Forest Restoration

Waste Segregation Solar Rooftop
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Cultural Heritage

Tham-Adee

www.tham-dee.com |
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Tham-Dee Online
Crowdfunding
Platform

-

Opening up endless opportunities for Thamdee

individuals both who willing to create their
projects or wishing to support with good
intentions for the society. A new reliable
and traceable digital crowdfunding
platform ‘Tham-Dee'is now live.



https://www.youtube.com/watch?v=-ciuEn9hmuk

CENTRAL

CENTRAL CENTRAL CENTARA
e SATTANA

Central Group Level 9 Central Tower at Central World
& +662 100 9797 @ CGCOMMUNICATIONS@CENTRAL.COTH
@& WWW.CENTRALGROUP.COM



